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PANEL WORDING
The Real Costs of Litter

Litter as Advertising, Environmental and other Public Costs

Litter control requires great public expense.

The City of Yarra spends at least $1,000,000  per year on litter management  

· Cleanup costs include costs of cleanup crews’ wages, street-sweepers, collection trucks, fuel, and equipment (such as gloves, tongs, overalls etc.)

· Road sweeping costs ratepayers $1.6 million a year

· Cleanup of parks is an additional cost – through rate payments. Contract cleaning and waste disposal costs for Mayors Park are $2950 per year

And this is just the beginning!

Other costs include damages to the environment, society and amenity (enjoyment of place).

· Litter collected from public places goes directly to landfill; not sorted or recycled ( 7.8 tonnes per year from Mayors Park alone).

Currently the community pays economically and socially for the financial, environmental and social costs of litter.
But who, if anyone, benefits from having recognisable product information, logos etc. on litter in public places?

Branded litter acts as advertising because it:

· is a reminder of a product, business or brand

· acts as a prompt: “any advertising is good advertising”.

So brand owners get free advertising. 

We explored the wider costs of litter and estimated the real cost of litter as advertising if it was to be paid for. 

What we found

Litter as Advertising 

A litter study was undertaken via a sample litter pickup in Mayor’s Park, Clifton Hill, in April, 2006.

From a total of 200 items, we found 56 items of fast food litter! That’s 28%.

One week’s carpet of litter found in just one park measured 28.4 square metres

124 items of 200, or 62%, would have been recyclable.

The lost revenue (or public subsidy to advertisers) was worth $612 for one week from one park.

If somehow reclaimed, the litter as advertising in this park alone would bring in close to $32,000 per year to pay back some of the real costs of litter. 

Other Costs ‘Direct and Downstream’

The real costs of litter also include:

Ecological– Clogging of drains, pollution of waterways from rubbish on roadsides washed into gutters, and groundwater pollution from landfill. [Pictures – litter booms]

Killing and sickening of fish, whales, other water species … 

Shading kills grass and plants.
Extra greenhouse gas emissions – From cleanup vehicles & increased waste to landfill leading to extra CO2 & methane emissions
Community – Negative impact on how we think about ourselves & our communities. 

Amenity – In parks, via direct blocking of recreation space, to sit, play etc. [Picture]

Lost aesthetics of affected parks and water ways 

Health – Needlestick injury. Cuts from broken glass.

Harbour for vermin and/or disease organisms

Economic – In addition to direct cleanup costs most of the above have definite monetary costs attached which could be given a $ value. (e.g. $230,000 cleaning pits and drains in Yarra and a further $140,000 per annum on downstream litter traps) 
How we did it

Litter Case Study site.

MAP of Yarra City                        (zoom in on MAP)                                     MAP of Mayors Park

Step 1: For each item, we recorded the company/brand & product name. Product category was noted in terms of materials type, such as glass bottle, paper wrapper/cup, plastic bottle/wrapper, can, newspaper, cardboard pack etc. for future recycling options.

Each piece of litter was measured, length x width, and its area calculated.

Step 2: An estimated Advertising Cost was calculated and applied to each item.

Our advertising cost was based on three Street Advertising companies’ rates simple materials and an equivalent display time of one week. Billboard style ads were the best match, at 1.33cents per square cm.

Step 3: We then calculated the overall area of litter and the overall cost of litter as advertising per company, for a week.

What can be done? Suggestions

It is about time that those who make an economic gain from litter should pay something towards the costs and a solution!   
We can encourage primary littering businesses to: 

· take responsibility for their part in generating litter

· offer solutions to pay back to the community, instead of having the community subsidise them

these must involve giving the empty packaging a return value.
A Litter Buy-Back Customer Reward Scheme encourages consumers to dispose of litter responsibly. It could include:

+  Barcoding or other scannable  identification of key products such as major fast foods packaging

+  Nationwide installation of litter buy-back deposit machines

+  Design to separate litter for future recycling

+  Deposit machines to reward consumers or other members of the public who dispose of litter via this mechanism, with tokens that could be traded for another meal, drink etc.
